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This would be essential for me I'm OK with this I feel uncomfortable about this

No face coverings, seating 

operated 'as normal', 

subject to Covid testing 

on arrival

Covid testing on arrival

Temperature

screening on arrival

Insisting all audiences 

wear face coverings 

throughout the venue

Seating guaranteed at 

least 1m apart

One-way systems to 

manage the flow of 

people within the venue 

or site
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6% 13% 29% 16% 24% 11%Total

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Same as live 25% less than live 50% less than live 75% less than live Donation Free
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7% 14% 76%Total
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Bought a ticket Made a 'Pay what you can'
contribution

Made a donation Watched/took part free
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11% 10% 52% 15% 9%Total

0% 20% 40% 60% 80% 100%

More than £30 £20 - £30 £10 - £20 Less than £10 Nothing Not sure It was a gift
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7% 14% 23% 53%Total
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Yes: More than £30 Yes: £20 - £30 Yes: £10 - £20 Yes: less than £10 No
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https://www.jcainc.com/blog/archive/kws-success-story/
https://www.jcainc.com/blog/archive/kws-success-story/
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Monthly Subscription 
for Online Events

Ticket for Online Event 
for ANY Organisation

Ticket for Online Event 
for Organisation who 

sent survey

Not Likely -2 to -5 Indifferent -1 to +1 Likely +2 to +5
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